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Dear Cliff: 


Outlined below are the distribution plans for House Blend by market. These plans 
represent feedback from the Field on what they can commit to in terms of a solid effort to 
sell-in, pre-book, and then merchandise and display HOUSE BLEND and other MTC brands 
through at least the first half of the year; 

Seattle/Portland: Total coverage where MTC is in distribution. 

Approximately 550 out of 550 stores 

Chicago: Total coverage where MTC is in distribution, with the 

exception of Southside Chicago where ICEBOX is 
being pulled. 

Approximately 1300 out of 1300 stores 

Cleveland: Concentration on outlets where MTC has demonstrated 

strongest potential. 

Approximately 150-200 out of 600-650 stores 

New York: Coverage in top 75% of total MTC universe. 

Approximately 3000 out of 4000 stores 

North Carolina: Effort to present, pre-book, and display in total universe. 

Approximately 1200 out of 1200 stores 


As a reminder, the Brand has agreed to delay the second wave of retail audits to end of 
June from end of May to allow Field Sales adequate time to cover all stores. 

Once distribution has been achieved, we will, in conjunction with Sales, assess final 
distribution penetration and provide that information to Doug Weber and Carol Mitchell in 
case modifications need to be made to the store samples for that read. 

Sincerely, 


'TKtlUtdcL 

Melinda A. Simmons 
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cc: 


Jim Maguire 

Rick Sanders 

Colleen Coyle 

John Ellegate 

Sharon Reid 

Gene Haisch 

Doug Weber 

Carol Mitchell 

Pat Cundari 

Michael Lamphier 

Steve Qualkinbush 

Dave Wilmesher 

Don Fitzgerald 

Mark Young 

Peter Schmidt 

Jim Best 

Tom Odom 

Wayne Tucker 

Sam Karambelas 


Source: https://www.industrvdo 
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